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Max Bid * Quality Score = Ad Rank

MAX BID QUALITY SCORE  AD RANK
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This keyword is eligible to run ads

Ad showing in search results?
& Anadis showing now

TEST AGAIN

Ad Preview and Diagnosis

Quality Score  Expected clickthrough rate
10/10 Above average

Ad relevance
Above average

Landing page experience
Above average

Learn more

This keyword is eligible to run ads

Ad showing in search results?
@ Anadisn't showing now

* We currently can't determine why your
ad isn't showing. Learn more

TEST AGAIN

Ad Preview and Diagnosis

Quality Score  Expected clickthrough rate
5/10 Above average

Ad relevance
Below average

Landing page experience
Below average

Learn more
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Overview * Overview Last7 days Mar5-11,2019 « ¢
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Recommendations
Clicks = Impressions + Cost =

Campaigns # 2.19K TL232

Ad groups

P Ads & extensions \
—-‘-‘-‘-\_
Landing pages \/

Keywords

Audiences
Mar 5, 2019 Mar 11, 2019

Demographics

Ad groups : Keywords :

Settings
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All campaigns

Overview #  Overview

Recommendations

Campsigns b3

d groups

Ads & extensions

Landing pages

Keyworda
Audiences

Demographics

Settings
Locations
Ad schedule
Davices

Advanced bid 2d]
‘Change history

Drafts &
experiments

|

Last 7 day:
Ad groups : Keywords :
CTR *  Clicks ¥ Impressions ¥ ¥ CTR i
@ paads 189 938 68 10.41%
6 604 @ o i | 2579%
@ Jadd di &8 653 @ +lude ol 47 4017%
® "haas 49 9.90%
47 12.05%
ALL AD GROUPS > ALL KEYWORDS > Page 1of 6~
Searches @ Sorthy: Impressions v 3 Most-shown ads H
Ad group: s Siad?
SEARCHES WORDS
- a4 el g | s el g1 )
G o) (v asear) (e e e 4000085 o e
AsdE A p e ) [ updcd
dofi auduadel ) ([ AatSagds ) ( atee Auds 45
et RPN a8 By S8 50 Ad Impressions Clicks TR




All campaigns

Overview #  Overview L2st7 dayz Mar5-1

BARAYAND RS T D Mobile phones  [J Tablets [] Computers

AT eyl
o @ I -
Ad groups
mpressions «

ol (gl ady> =)b

Ads & extensions
Clicks =

- Clicks Mobile sp.. - Conv. rate = Avg. CPC =
Landing pages
233 - 0.00% TRY0.76
Keyweords
ALL LANDING PAGES > < 1of2 3 DEVICES >
Audisnces
Demographics
Demographics mpressions v & Day & hour mpressionz v b
Settings
GENDER GENDER & AGE AGE DAY DAY & HOUR HOUR
Locations
Ad schedule
- .
Devices
Advanced bid adj. Female
18-24 2534 3344 4554 3564 5+

12 AM 6 AM 12 PM &6 PM 12 AM
Change history -

Based on the 83% of your impressions with known gender and age. (3




BARA mN__g(eyword status: All but removed Add filter
]

gy o
O e Keyword Campaign Ad group Status b(l‘;g);; v Impr. Clicks CTR Avg. CPC Avg. pos. impr?zﬁ:'g
O e Saa iy s Sas S s E::;';Z'g" $0.04 Ad 32,819 3,490 10.63% $0.02 15 72.42%
0O e Ssis Fss TP g:g’;?gn $0.02 A4 24,838 1,491 6.00% $0.01 18 58.22%
O @ ey Fai EC E:Z;‘::'g" s0.02 i 7,856 647 8.24% $0.02 20 70.10%
0O @  suses S s Campgion $0.02 1778 162 9.11% $0.01 15 7242%

45,580

42,800




BA-R‘ j: ;i:y_gearch term Match type Added/Excluded Campaign Ad group Clicks < Impr. CTR Avg. CPC Cost Avg. pos.

ol
Total: Searchter.. @ 6,393 25,964 24.62% $0.03 317488 17
O sus Exact match  Added s s 196 2170 9.03% $0.01 $2.47 16
O Sssws Exact match  Added s ECEN T 550 1,731 31.77% $0.02 $11.56 17
O s=cux Phrase match None s s 46 568 8.10% $0.01 $0.56 18
O Sasss2ed Phrasematch None Sy S g8 227 479 47.39% $0.02 $4.75 15
O Se=us8c:4:  Phrasemaich None s SRR 72 378 19.05% $0.02 $1.64 19
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O

Search term Match type Added/Excluded Ad group Clicks < Impr. CTR
|: Search terms @ 6,077 24779 24.52%
T ORSRR it None A 4 20 20.00%
BARAYAND j_':"‘j -’_;-l{‘;f“" Broad match None ETPT 1 20 5.00%
A AR Broad match None Slss - 20 20.00%
s Broad match None Hlss 2 20 10.00%
3;1-‘:‘03;(‘“? FuHE2E Broad mateh None i 508 3 20 15.00%
STl (Sl JS e diaia Broad match None Sala K 1 20 5.00%
Sl 5y K Broad match None . EFQR LY 3 20 15.00%
A By S Broad match None R EERERE 2 20 10.00%
J= 160 Ers, S0 Broad match None (Sa gy s 1 20 5.00%
S B PR LU EJLA Phrase match None g8 4 19 21.05%
(Sa a8 Phrase match  Added PP 3 19 15.79%
RN S Broad match None s 1 19 5.26%
Sata 5l g K Jaa o e Phrase match None Sta 3y 5K 5 19 26.32%

000/ 0000|000
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Ad

Clicks

Impr.

CTR

=3 %100 o0 e o e 5 umad o SV ;Jﬁ‘J\S

A JLatss oS

5000+ anii %33 | NI
e

8 9100 s el o e 5 Radd o B0 TR

JUEL g 1A 1993 3

%33 5 o3 oo i e o e

R

=8 %100 U el o i 5 canad oL B8
P o g T T 3

% 33 5,00 e LeSo | Ja

-y

=8 %100 s e o e 5 sl o AL B
S BT S

s B3N] == 5000

exl8 %100 sus0 «ad o it 5 sl o L 18
PR kR g TSRS 3

794

98

264

379

98

3,248

618
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y URL domain - Impression share Avg. position Overlap rate Position above rate Top of page rate

66.81% 1.7 = %3 23.81%
BARAYZN®Khaneh.com 26.38% 1.8 32.11% 75.51% 19.56%

ATy eollisl
digikala.com 16.85% 21 20.28% 33.43% 58.78%
niktik.com 15.05% 1.5 16.62% 86.09% 33.90%
pibay.org 11.63% 3.0 14.76% 2.27% 1.71%
pumpekhoob.com <10% 28 6.38% 10.59% 1.73%

TEST AGAIN

Ad Preview and Diagnosis

Quality Score  Expected clickthrough rate
8/10 Above average

Ad relevance
Above average

Landing page experience
Average

Learn more
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BARAYAND i CAMPAIGNS AUCTION INSIGHTS Yestenls

I "..'TJ-.' el Susisl Qverview E.3 y
Recommendations = Clicks ¥ -

500
Campaigns 3
Ad groups 250
Ads & extensions 0
Dec 8,2018
Landing pages
X
Q  Find campaigns Y = m 3

Keywords FILTER  SEGMENT  COLUMNS  DOWNLOA
Audiences |
Demographics 0] Load campaign settings Budget Status g:’;‘"aig" Clicks impr. CTR  Avg.CPC
HEREIIEILS O @& Eorx= $5000/. [  Eiigible Search 20 181 22.10% $0.07
Settings O o M == $5.00/day N Paused Search 0 0 = =
Locations O o [ Q JEEELEI $10.00/.. I\ Paused Search 0 0 - -
Ad schedule O o Busxsrs 51000/ B4 | Paused Search 0 0 = s
Devices O o B e s10.007.. I Paused Search 0 0 - -

¢ o)




Google Ads = New campaign Q M 2\ @ A

GOTO  REPORTS  TOOLS

BARAYAND

- Select the goal that would make this campaign successful to you @
PO e 9 wo paig y

O © (<) [+

Sales Leads Website traffic Product and brand consideration

e s

Create a campaign without a

Brand awareness and reach App promotion goal's guidance

CONTINUE CANCEL
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Google Ads

New campaign

GOTO  REPORTS

TOOLS
@ Balance is running low x
. Create a campaign without a
Brand awareness and reach App promotion goal's guidance
Select a campaign type @
Search Display Shopping Video
| [} = | ) =
—_— A -
- -

Reach customers interested in your
product or service with text ads

Run different kinds of ads across the
web

Promote your products with
Shopping ads

Reach and engage viewers on
YouTube and across the web

Select the ways you'd like to reach your goal ®
&5 wpwebmaster.ir

I CANCEL
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Google Ads

New campaign Q m

GOTO  REPORTS

Q

TooLs

o &

o Select campaign settings e Set up ad groups 0 Create ads o Confirmation
Campaign name test
Networks B [a ] Search Network
—— Ads can appear near Google Search results and other Google sites when people search for
terms that are relevant to your keywords

Include Google search partners @

Display Network
j Expand your reach by showing ads to relevant customers as they browse sites, videos, and
apps across the Intemet
Include Google Display Network @
Locations Select locations to target @

@ Allcountries and territories

QO Jordan

QO Enter another location

Q_  Entera location to target or exclude Advanced search

For example. a country. city. region, or postal code

9, °
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Google Ads

. Select campaign settings

New campaign

- e Set up ad groups -

o Create ads - o Confirmation

Q m A\ g a

GOTO  REPORTS  TOOLS

Select the languages your customers speak @

Languages A
All languages
Q Start typing or select a language
Budget Enter the average you want to spend each day For the month, you won't pay more A
3 than your daily budget times the
average number of days in a
month. Some days you might
spend less than your daily budget,
and on others you might spend up
1o twice as much. Learn more
v Delivery method
Bidding Back to previous bidding options A

Select your bid strategy ®
Manual CPC -

Help increase conversions with Enhanced CPC ®

| earn mare

With "Manual CPC’ bidding, you
set your own maximum cost-per-
click (CPC) for your ads

Learn more




Google Ads | New campaign

o Select campaign settings e Set up ad groups ——— o Create ads ——— o Confirmation
BARAYAND
STy el Lol Bidding Back to previous bidding options A

Select your bid strategy ®

With "Manual CPC” bidding, you

Automated bid strategies set your own maximum cost-per-
click (CPC) for your ads

Target CPA inced CPC @
Learn more

Target ROAS pntra

Maximize clicks

Maximize conversions
Start and end dates ! " j date: Not set v
Target search page location

Aiibleneas Target outranking share paign ¥

Enhanced CPC
Sitelink extensions |
Target impression share

Callout extensions | sur ad v
Aanual bid strategies

Call extensions I Manual CPC y

v Additional settings

SAVE AND CONTINUE e\ (e




Google Ads | New campaign

D Select campaign settings ———— a Setupad groups e Createads ——— o Confirmation

BARAYAND Set up ad groups
ATy eulyLiuis]

Ad group type (» : Standard «

An ad group contains one or more ads and a set of related keywords. For best results, try to focus all the ads and keywords in an ad group on one product or service.

Ad group name Get keyword ideas
Ny e
G5  wpwebmaster.ir
i 2
Defauitbid O ﬁ_} Enter your product or service
§ S penny
Enter a monetary value Keywords Monthly searches Il
Sy el 4+ alas 14.8K
Broad match
“Phrase match” e
“Exact match'| 4 s — 14 8K
4+ EpebLs — 1K
S — 44K
ADD ALL IDEAS
Match types help control which searches can trigger your ads

keyword = Broad match "keyword" = Phrase match [keyword] = Exact match Learn more




Google Ads | New campaign Q m 3\ @ A U

GOTO  REPORTS  TOOLS

Q Select campaign settings Q Set up ad groups o Create ads o Confirmation
BARAYAND L+
. AR
gy Lol
New text ad 1of 2previews ¢ >
Final URL @ Mobile
Headline 1 (0]
0/30 i 5
Headline 1| Headline 2 o
Headline 2 0] www.example.com
0/30 Description 1
Headline 3 =3 ©
0/30 Your ad might not always include all your text. Some shortening may also occur in some formats. You can make
Display path ® sure certain text appears in your ad. Learn more
www.example.com / Path 1 / Path 2
0/15 0/15
Description 1 @
0/90

Description 2 (0]
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O o Keyword Clicks Impr. CTR Conversions ~ Conv.rate  Impr. CTR Conversions ~ Conv. rate
O e i 1,390 36,161 3.84% 0.00 0.00% 36,161 3.84% 0.00 0.00%
O e Ol 80 818 22,635 3.61% 1.00 0.12% 22,635 3.61% 1.00 0.12%
O e Al Al 221 2,091 10.57% 1.00 0.45% 2,091 10.57% 1.00 0.45%
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